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Special projects

Our dedicated Special Projects Editor oversees all commercially-led
content and campaigns. The Special Projects Editor works alongside
clients to devise creative campaigns tailored to meet your unique
objectives, and draws upon our knowledge of the market to create
impactful campaigns that resonate with our audience.
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With Corroboree West now taking applications
for the biennial trip, here’s a brief overview of
the 11 itineraries attending agents can enjoy

ABOVE: Brisbane is on the Whitsundays itinerary
LEFT: Try wine tasting at the d’Arenberg Cube
FAR LEFT: Lucky Bay is “Australia’s whitest beach”

NEW SOUTH WALES NORTH COAST
Beginning in Sydney, this itinerary
visits the city’s bustling centre, hipster
harbourside, sandy beaches and famous
Sydney Opera House, ticking many
Australian icons off the bucket list. Flying
further north, agents will experience
uncrowded beaches, quaint towns,
secluded rivers and lakes, volcanic
hinterland, lush rainforest, memorable
cultural activities and delectable dining.
NEW SOUTH WALES SOUTH COAST
Much like its sister New South Wales
itinerary, this route begins with Sydney’s
best sights. It then travels south taking
agents to taste the region’s freshly fished
seafood, artisan beers and cool-climate
wines. Also on the menu is discovering
colonial heritage, traversing national
parks and untouched bushland, seeing
dolphins in their natural habitat and
visiting charming villages in the
Southern Highlands.
THE NORTHERN TERRITORY
Starting with a fiery sunset on a harbour
cruise, this itinerary explores Darwin,
giving agents the opportunity to learn
about the city’s WWII history, browse
through the buzzing Mindil Beach
Markets and hit the road to take in the
highlights of the Nature’s Way drive. This
trip also includes activities in Katherine,
Litchfield national park and Unesco-listed
Kakadu national park, home to aboriginal
culture, bushwalking trails, water buffalo,
wild brumbies and saltwater crocodiles.

DIVE ON IN
Immerse yourself in the new-style
TTG with a focus on expedition
cruising in Antarctica

BRISBANE AND THE WHITSUNDAYS
After discovering what’s hot and new in
Brisbane, agents on this itinerary will
head to the Whitsundays. This collection
of 74 islands off the Queensland coast
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is the gateway to The Great Barrier Reef,
with highlights including snorkelling
or scuba diving, a yacht or tall ship trip
to smaller islands, the silica sand of
Whitehaven Beach and vibrant vistas
at Hill Inlet.
SOUTH WEST WESTERN AUSTRALIA
The centre point of this itinerary is
Margaret River, a region just a threehour drive from Perth and famed
for its passionate wine, cheese and
chocolate producers. The South West
landscapes are just as impressive as its
epicurean offerings, with avocado-green
vineyards, gigantic karri and marri trees,
underground abysses and breathtaking
beaches. Agents will stay in Pemberton,
Denmark and Albany, which the home
of whale watching.

make acquaintances with everything from
kangaroos, wallabies and possums to
penguins and seals at Seal Bay.
WESTERN AUSTRALIA OCEAN DRIVE
This coastal road trip heads north
from Perth, stopping off at the curious
limestone spires named the Pinnacles
at Nambung national park and Kalbarri
national park, which is home to red-rock
gorges, winding rivers and well-preserved
beaches. The itinerary also incorporates
a visit to the coastal city of Geraldton and
Monkey Mia, home to friendly dolphins.
CANBERRA AND NEW SOUTH WALES
Kicking off with a hot-air balloon flight
over Australia’s capital, Canberra, this
itinerary offers fine dining, Floriade –
one of the largest flower festivals in the
Southern Hemisphere – and the city’s
arts and cultural scene. It then moves
on to Sydney, where agents will discover
the buzzing CBD, harbourside precincts,
idyllic beaches and national parks.
VICTORIA ROAD TRIP
This Victoria adventure begins in
Melbourne before taking the Great Ocean
Road to aboriginal culture, rainforests
and legendary Aussie wildlife. Passing
through the Bellarine Peninsula, it
catches a ferry across Port Phillip Bay to
Mornington Peninsula for wineries and
hot springs and, from there, heads to
Phillip Island to see the Penguin Parade.

ABOVE: The colourful Great Barrier Reef

SOUTH AUSTRALIA COAST
Titled Wildlife & Wine, this itinerary
travels from Adelaide to Kangaroo
Island, during which agents will sip wine
straight from the barrel, blend their own
flavours, see the d’Arenberg Cube and

QUEENSLAND COAST
Taking in rainforests, reefs and islands,
this trip is all about Australia’s natural
beauty. Aussie Specialists will snorkel
or dive over colourful corals with
shimmering fish, see the rainforest
through the eyes of an aboriginal guide,

visit a mountain-top village and savour a
taste of the tropics in seaside towns.
SOUTH AUSTRALIA OUTBACK
Bookended by visits to Adelaide, this
itinerary highlights Coober Pedy – known
as the opal-mining capital of the world –
and the Flinders Ranges. Venturing into
the outback, it will take the Oodnadatta
Track, offer ice-cold beer at William Creek
and check out Lake Eyre. At Wilpena
Pound national park agents will go
bushwalking, see a natural amphitheatre,
learn about aboriginal legends and try
stargazing, returning via the Clare Valley.
It’s never been easier to fly to Australia
with Singapore Airlines, Corroboree
West’s airline partner. It serves nine
destinations Down Under and its
partnership with Virgin Australia enables
travel to over 40 domestic destinations.

INTERACTIVE MAP
Check out the interactive map at
ttgmedia.com/cw19map to find
out more about the Corroboree
West 2019 destinations

APPLY NOW!
For your chance to fly to Perth
with Singapore Airlines and
attend networking events,
workshops and one of these 11
fam trips on Corroboree West
2019, apply now at
aussiespecialist.com/cw19uk

TRAVEL TRADE GAZETTE 15.04.2019

15.04.2019 TRAVEL TRADE GAZETTE

45

09/04/2019 16:59
p44-45 Corroboree West Apr 15.indd 44

11/04/2019 13:50

p44-45 Corroboree West Apr 15.indd 45

11/04/2019 13:50

SPONSORED FEATURE
DESTINATION CANADA

SPONSORED FEATURE

A hidden gem
in the emirates

FAR LEFT: Night
photography courses
are available at
Hopewell Rocks in
New Brunswick
LEFT: The Royal

Ontario Museum
is in Toronto

BELOW: Surfing at
Tofino on Vancouver
Island is a Canadian
Signature Experience
BELOW LEFT: Learning

Clients looking for an authentic and affordable Middle
Eastern getaway should set their sights on Ajman

to ski in one of
Canada’s winter
resorts can be
cathartic

SPONSORED FEATURE

Invigorating
the mind
Canada is home to a host of attractions and experiences
designed to both challenge and relax the mind

M

uch like the human body,
the human mind needs
to be both challenged
and given time to relax,
so when building a customer’s perfect
holiday itinerary it’s important to include
activities that will do just that.
ENGAGING EXPERIENCES
Canada’s residents speak English and
French so visitors from the UK won’t have
to stress about learning a new language.
But, on the other hand, if they’re looking
for a new challenge they can use – or
even learn – the French dialect during
their stay in one of the country’s Frenchspeaking provinces.
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An alternative way to engage the mind
is at one of Canada’s many museums and
art galleries. The Royal Ontario Museum
and the Art Gallery of Ontario in Toronto
are packed with thought-provoking
exhibitions, Calgary has a thriving visual
arts scene and Edmonton is home to the
reimagined Art Gallery of Alberta, while
Ottawa’s Canadian Museum of History
is the country’s most-visited museum.
Whistler’s arts and cultural scene has

also had a revival, with the city now
offering everything from poetry readings
and writing workshops to art battles
in its trendy nightclubs. For something
a little more emotionally challenging,
recommend the Canadian Museum for
Human Rights in Winnipeg.

from whalebone, or they can join a
community tour to hear about Inuit life
in the modern day.
For alternative options, Destination
Canada’s website is the source of more
than 200 Canadian Signature Experiences.
These are once-in-a-lifetime travel
experiences only found in Canada.
The Canadian Signature Experiences
designed to teach the mind – and
sometimes the body – something new
include learning to surf at Tofino on
Vancouver Island, joining the research
team at Labrador’s Torngat Arctic
Research Station, trying wildlife tracking
in the Elk River Valley and learning to ski
or snowboard in the Rockies.

EXPANDING HORIZONS
Cultural immersion is the best way to
broaden the mindset of travellers from
the UK, so why not suggest your Canadabound clients venture north to Nunavut
to meet its friendly Inuit community?
Inside Iqaluit’s Nunatta Sunakkutaangit
Museum visitors can discover ancient
Inuit knives, sleds and jewellery made
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If learning a new skill is what your
client wants to do, recommend a
Glanzmann Tours photography workshop
focused on wildlife and the Northern
Lights in Yukon’s Kluane national park.
Or, the Hopewell Rocks night-photography
excursion in New Brunswick teaches
students to improve their post-sunset
snaps so they can return home with not
just memories, but printed proof too.

FURTHER INFORMATION
Website: destinationcanada.com
Canada Specialist Program:
csp.canada.travel; 020 7389 9984
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FAM IN FIVE MINUTES
A fam trip report page written by an agent
on your fam trip, highlighting products
experienced and contacts made, and including
your logo and contact details.
£1,000
SPONSORED FEATURES
Our Special Projects Editor will agree a tight
brief and generate inspiring, educational
content, which is presented in TTG style, in
a format readers trust and recognise.
Single page: £2,000
Double-page: £3,000
Four-pager: £5,000
PICTURE PAGE
A page of 8-9 photographs from an event
you have hosted, including an introductory
description and captions.
£1,000

Flamingos on a Quest for Adventure kayak trip

A

jman, the smallest of the seven
United Arab Emirates, is just
30 minutes from Dubai airport,
but offers visitors a world of
difference and better value than its more
famous neighbour.
Whether it’s a laid-back short break
or week in the sun clients are seeking,
Ajman’s slower pace is perfect. The tiny
emirate covers just 161 square miles
and with a population of only 500,000
it’s easy to see why Ajman is a popular
weekend bolthole for Dubai’s inhabitants.
There are no mega malls or theme
parks, instead it’s an authentic slice of

AUTHENTIC EXPERIENCES
Ajman city does not offer the glitz and
glamour of Dubai, so beyond the hotels
the experience is authentically local.
Dining out gives a proper flavour of
Emirati culture – don’t expect expensive
famous-name chains here. A stroll to
the quayside fish market, where you
buy the catch and have it cooked there,
is a memorable experience, as are
sundowners at hotel beachside bars.
Visitors can barter for clothes, gifts and
gold in its souks or visit Ajman Museum,
housed in an 18th century fort. Ajman is
an ancient pearl-diving centre, so boat
trips enable visitors to try their luck.

ACTIVITIES FOR ALL
Kayaking with expert guides in the
protected mangrove-lined Al Zorah
Nature Reserve reveals many bird species,
including flamingos.
There’s also a golf course and hotels
will organise watersports including standup paddle boarding and jet skiing.
Those keen to try Dubai’s restaurants,
see its famous fountains or shop in the
malls can do so easily from Ajman too
– it’s a short taxi ride away and hotels
organise regular shuttles.
So if your clients are regular UAE
visitors looking for a more affordable base
or first-time visitors looking for a wintersun break that’s just a little different,
look to Ajman. With frequent flights to
nearby Dubai from the UK, affordable
accomodation and enticing natural and
cultural experiences, it might just be the
Middle East’s best kept secret.

FURTHER INFORMATION
Website: ajman.travel
Facebook: @VisitAjman
Twitter: @ajman
Instagram: @ajman
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the Middle East coupled with four- and
five-star hotels set on natural white-sand
beaches lapped by clear, warm water.
Hotels such as Fairmont Ajman; Ajman
Saray, a Luxury Collection Resort; Bahi
Ajman Palace; and Ajman Hotel have
private natural beaches and are walking
distance from Ajman Corniche and the
town centre. Wyndham Garden Ajman
Corniche and Ramada by Wyndham
Beach Hotel Ajman have properties on
the corniche itself, and the Oberoi Beach
Resort Al Zorah is set on a private natural
beach in the Al Zorah district.
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TTG SUPPLEMENTS
We create a number of supplements
throughout the year, including TTG’s Year
Ahead in Travel, TTG’s Guide to Cruise and the
Little Black Book. Although featuring some
editorial articles, these are commerically-led
tools that give you the chance to display one
of your adverts and an editorial profile across
a DPS. See our Features List for dates.
Single-page profile and single-page advert:
£1,495 (Year Ahead in Travel and
Little Black Book)
Single-page profile and single-page advert:
£1,800 (Guide to Cruise)
CONTRACT SUPPLEMENTS
We can create bespoke supplements as an
educational tool and reference guide for
agents. Additional copies can be printed for
your own purposes.
20-page supplement x 15,600 copies: £20,000

Special Projects

COMPETITIONS
Our competition packages include a dedicated web page, mentions in print,
guaranteed social media promotion (including a paid ad on Facebook), and
regular inclusion on our Midday Bulletin. Competition hosts receive all entry
data.
£1,500
SPONSORED ARTICLES ON TTGMEDIA.COM
Sponsored articles about your product or company can be written by our
Special Projects Editor to your brief, or contributed by the client and edited
to TTG style. Each sponsored article will appear online, and be promoted on
our Midday Bulletin and social media. Recommended length: 400 words.
£2,000
FACEBOOK LIVE EVENTS
Our editorial team can co-host a Facebook Live discussion with you, to
create some lively, informative video content that agents across the country
can view either in real time or at their leisure. The package includes a
full-page advertorial in TTG magazine, summarising key takeaways.
From £6,000
BESPOKE SOLUTIONS
From exciting print products and interactive digital games to editoriallyled competitions and purely social campaigns: we’d love to discover your
needs and objectives, and suggest a bespoke campaign across our various
products and platforms to meet them. Contact us to set us a challenge!

TTG Sales Manager, Anwar Sohawon | asohawon@ttgmedia.com | +44 (0)20 3714 4103
Special Projects Editor, Madeleine Barber | mbarber@ttgmedia.com | +44 (0)20 3714 4113

